
Add o-To System 
 

Page 1 out of 9 
 

2it G

How to track the open rate of an email message 
as well as the click rate of a link in an email: 

Video version of this tutorial at: http://goto-pro.com/video-email.php
 
 
In this tutorial, I'm going to show you how to track the open rate of an email message as well as 
the click rate of a link in the email. 
 
We’ll just login quickly into the Add2it MailResponder Pro demo installation for this example: 
 

 
 
Click on the Send/Save Message button. 
 

 
 

http://goto-pro.com/video-email.php?silver=2
http://add2it.com/ref/track.cgi?pid=mrp&id=add2it
http://add2it.com/mrp/demo/
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We’ve prepared a sample message and we load that. 
 
And here’s the message. In this case, it’s an HTML message as we want to track the open rate 
as well and open rate can only be tracked through an HTML as a plain text message doesn’t 
send any information back to the server that can be tracked.  
 
In a HTML message, you can simply track the loading of images for example this image down 
here. What we will do is to add a special tracking image, an invisible 1x1 pixel that can be 
tracked in here. 
 

 
 
To do that, I just switch over quickly to the Add2it Go-To System, click on the USE SYSTEM 
link, we’re going to add a campaign in the Campaign & Stats section.  
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Let’s call this campaign, for the sake of simplicity, ‘email’, and the URL usually does not matter 
when we just want to track the open rate. But we also want to tack the click rate, so we’re going 
to put in the URL where the click is suppose to go to.  

 
 
Let me just check back in the email what I chose. See the CLICK HERE link… 
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We want to track this as well. Let’s switch to HTML code… 
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The link itself is http://add2it.com. We’re going to track how many people are going to click on 
that. Let me just copy this. Highlight it, press CTRL+C to copy and paste it in here with CTRL+V. 
 

 
 
Select ADD Campaign and click MAKE CHANGES. So that’s all and we have our campaign set 
up. Now we get the codes that we need. Click on the GET LINKS link. 
 

 
 

http://add2it.com/
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We could use this HTML code, its all ready to be pasted on the HTML message and we just 
change this part OBJECT to whatever we want. But to make it easy we just get the link down 
here. Highlight it, press CTRL+C, go back to the auto-responder and paste it in here 
(http://add2it.com) instead of the original link (press CTRL+V to paste).  

 
 
The second part of code we need to add to the HTML message is the invisible image that I 
mentioned before. In this case, we go to Step #2 code: to count the visitors. We highlight the 
whole code here, press CTRL+C to copy and paste it anywhere in the message. 
 

http://add2it.com/
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I’ll just put it here at the end of the email… 
 

 
 
The invisible image’s height and width are 1 by 1 so nobody can see it. And the price, since it 
doesn’t cost us anything to send email, and we’ll change the price from c=0.05 to c=0.00. 
For pay per click ads, we would have left it at 0.05 or at whatever price we pay. Click the 
“SEND/SAVE MESSAGE” bottom.  
 
It’s been saved and we just go back there. It looks normal as before, you can’t see the invisible 
image and the link looks normal. 
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If you look in the HTML source again, we can see the changes we just did (CLICK HERE code 
for the link) and down here, the tracking image, to check what the open rate of the email is. 
 

 
 
And that’s it. Send it out now and with the people that receive it and open the email, the image 
loads and it counts as 1 for each unique person that opens the image. 
 
Just one quick comment (A quick tip!)... See the signature image that I put in here? It’s good to 
put 1 image that’s actually visible in here, so people know they need to load the images of the 
email because I noticed that some people nowadays turn the loading of images in emails by 
default OFF and if it’s off, it wouldn’t track it, so you want to make sure they load the images in 
the email.  
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So, put a signature image in here, a picture of yourself or of the product. That way, they see that 
there’s an image in there and if they have images turned off by default, they know they have to 
load the images, that way; they will also load the tracking code for tracking the open rate of the 
email. 
 
That’s it for this tutorial. Thank you for reading this and have a great day! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://goto-pro.com/silver/2

