Add2it Go-To System

Overview over the campaign details (Stats):
Video version of this tutorial at: http://goto-pro.com/video-details.php

In this quick tutorial I want to show you one more function that | didn’t mention on the “previous”
tutorial and that is the Campaign Detail function.

Right now you see the Campaign Stats section

Add2it Go-To System - Campaigns and statistics
Campaigns shown: Nong | AILIQ8 10111212 14IE181Z1218IAZ|AIBICIBIEIEISIHILILIEILIMIBIQIEIIRISITILN
YIWIX]1Y | Balead

Campaign - URL newwindow test link... does net attect count! Live support & traddng:
y Curent Morth: Month: Month: Morth: Morth:  Total ; Hopee
Options kel it O A el ritdl Ceind Campaign valid until [mmdddhn]
testD - pipifrackbausrnames
ink Vigil - - - - . . »
St binke siers Ko live support & no tracking
Edit Clickthroughs: o - E x & = o
Add URL Actions: - - - . . . . e
Datails Sales: 5 : : : ok
test] . wtpivaddzitcom au
Links WVisil B4 (B5) . . - . .
Gat linkg  Visitors: B4 (65) i) Hio live support 4 no tracking
Eg¥ Clickthecaghs: - - - . . 8
Add URL Actions s 2 .
Dstaily  Sales: 1 1 e
—

(Add, edit, reset or delete campaigns

T ADD Campaign Sslect this button 15 ADD @ new campaign.

T Add Split-Test / Rotate URL to existing campaign Ssisct this butten to ADD a SPLIT-TESTING { ROTATOR URL to an
wxisting campaign.

" EDIT This Campaign Salect this button to EOIT tha namad campalgn.

" RESET Count Select this button to Resetthe named campaign.

" DELETE This Campalgn Select this button to DELETE the entered campaign.

Campaign Code FZcharacters mas.
New Campaign URL |
Use InstaHe!p live support and / or tracking | Mo live suppon & no tracking :j
Campaign valid until fmm/dd/yy): |

Only needed if adding or editing a campaign.

Buave blank and the link never wdres

On this screen you can see only a small overview of the stata that are available, for example the
number of visitors that your campaign got, the number of unique visitors, you can also see the
number of raw visitors, meaning that once the visitor opens the same page more than once, he/she

will be unique, but several are all visitors (in brackets).

Stats of clickthroughs, number of actions and the number of sales. For more details you need to click
on the “Details” link, and it will show you the complete campaign details.

testD - ptp:irackbauernams

Get Linkg  Visitors . - 5 A « . -
o Sloltheoughs i 2 : : i ; o No live support 8 no tracking
Add URL Sctions . . . . . . . iz
Dataily Sales 2 g 2 L ter o
test] . ppofaddZitcom.ay
ke Visit (1 f z 4 5 ; &d
fed Lot SRS ) &3 Ho live support & re tracking
=5 Cliglthroughs. 8 - - - = - 8
Add URL  Aclions 2 = A c 2 2
1 . - . 1 i

(Let me do that for you now)
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Add2it Go-To System - Campaign Details

Campaign - WRL neve window test link . does not atfect countt
Currant |~lonm: uorm:|~lmn:|~lorm:|mn:| Total
Morth Jun | May | Ape Mar Feb Count
test] - hiipfadditcom a
(Wistors: &4 (B8] - B4 [E5)
visitor Cost %’5‘3 060
Vverage Cost [ Visitor: A0 - - - - - 001
fovarage Value Fisitor: 042 . . - . L 0.42
Vverage Profit / Visitor: 0.41 - - - - - 0.41
[Clic khroughs: & : = 3
visitor 7 Click Rate 12.50%(12.31%) - - - - - 12.50% [12.31%)
tovarage Cost £ Clickihrough (CPCE o - - - - 2 o.08
lverage Value  Cliokihrough: 338 . . 338
paversge Profit / Clic kihrough 330 : : : : : 330
actions: z 2
[vigitor / Action Comversion Rate 3.13%(3.08%) - . . - - 3.43%(3.08%)
tickthroughs £ Action Corw. Rate (CTAL 5.00% - : E : : 26.00%
Vuverage Cost £ Action [CPA] 0.30 - - - - - 0.30
[Sales: 1 . . 1
[vigitors / Sale Corversion Rute! 1.56% 1 54%) - - - - - 1.56% [1.54%)
[Clic kthroughs £ Sale Conv, Rate (CTSE 12.50% - E - E - 12.50%
lverage Cost £ Sale [CPS] 060 E E 0.60
laverage Value / Sale: 2700 . [ H p . 2700
loverage Profit / Sale: 2640 75 40
[Gales Value 2700 - - - - - 2700
Sales Profit 2640 . E s g : 25 40
[Feeturn On Investoment (ROIE 4400 00% - - - . . 4400.00%
Powered by Add2it Go-To Svstem 2,00
& 2001-2006 by Frank Bwwer / To the Members Area Manul Click here to go back!
kit com

On this screenshot here you can see the number of visitors that you got (unique and raw visitors).
Whatever you see in brackets here (65, 12,31%, 3,08%) represents the value for raw visitors or raw
clicksthrough. The ones without brackets are always for unique ones. So let’s take a closer look on
what kind of information you have on the screen.

First you see the number of visitors, then the total costs of the visitors, then the average cost per
visitor, the average value per visitor and the average profit per visitor.

Stors: & [B5] - - . . . B4 [85)
sitor Cost: B 0.0
warnge Comt Fvigber: ar 1 & s s s & o0
wvarage Yalue Fvisitor: 042 - . . £ : 042
i Prodit [ visibes 0.41 : 2 2 : - 0.41

The number of clicksthrough you got, the visitor/click rate, the average cost per clickthrough, the
average value per clickthrough and the average profit per clickthrough.

i kthroughs: 8 - . . . . 8

siter [ Click Rate: 12.50% [ 12.31%) - . . . . 12507 [12.31%)
wga Cost F Clickthrough [CPCE 0.0 - - - - - 0.08

werage Yalue f Cliokthrough: 3348 . . . . . 338

ol Prodit £ Clic kihrough 330 . . . . . 3.30

Then the number of actions, the visitor per action conversion rate, the clickthrough per action
conversion rate, the average cost per action.

o 2 = . - . - 2
witer [ Action Convergion Rate 31350 13 05%) s : s : s 3.15% [3.08%)
i kthrnousghs F fotion Corve. Rate [CTA 25 00% . = = 25 00
Bl Cost [ Action [CPA) | 030 L_- | B L_- | L_- ] 0.30

The total number of sales, the visitor sale conversion rate, the clickthroughs sale conversion rate,
the average cost per sale, the average value per sale and the average profit per sale.

ales: 1 . . . - . [l
Eited s § Sale Conwversion Rabe: 15655 1.54%) - - - - - 1.56% [1.54%)
lekhroughs F Sale Conv, Rete [CTSE 12 S0A% . . . . . 12 S0
wverage Cost f Sale [CFPS) 080 £ . . . ; 0..ED
varage Yalue / Sale: 27.00 f : - R . 27 0
wvarage Profit / Sala: 2E.40 . . . e £ 5 40

Then the total sales value, the total sales profit and at the end, the return on investment (ROI).
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HeF Value! Z7.00 = = = S B 27.00
Sales Profit: 2640 . . . . . 25 40
eturn On Inviest rment (RO} 400 0% - - - - - A400.00%%

By the Way, the first column shows the details for the current month (July), columns on the right
show the details for June, May, April and so on. At the end you will see the total all time stats.

paign Deta
Campaign - U test link . doss nat affect count!
|uor|h: Monih: m;|m;|m;| Total
Morith Ay | oAer Feb Count
testl . npradNioom a e
[wisitors: 4 (B5) - - - - - 64 [85)
Ivisitor Cost: 08D - - - - - 060
Wverage Cost / Visitor: 001 - - - - - 001
leoverage Value £ Visitor: 0.42 - : : : = 0.42
Voverage Profit / Visitor: 041 - - - - - 0.41
[Clic kthroughs:: ) - - E £ = 8
Ivigiter 7 Click Rate: 12.50%(12.31%) - - - - - 12 50% 12 31%)
{avarage Cost £ Clickthrough (CPCE 008 - - - - - 008
leoverage Value £ Clichthrough: 338 - - - - - 338
Vwerage Protit / i v 330 - - - - - 3.30
ctions: z - - - - - 2
[vigitor / Action Conversion Rate: 3.13%(3.08%) 5 s x s . 3.13%[3.05%)
IClic khroughs ¢ Aotion Conv. Rate [CTAR 25.00% - : : : - 25.00%
Vverage Cost £ Action [CPA] 030 - - - - - 0.30
[Sales: 1 - - - - - 1
[vigitors / Sule Convarsion Faste: 1.56% [1.54%) - - - - - 1.56% [ 1.54%)
[Clic kthroughs / Sale Conv, Rate (CTSE 12,500 - - - - - 12.50%
leverage Cost £ Sale [CPS) 060 - - - - - 060
Jverage Value £ Sale: 27.00 27.00
loverage Profit / Sale: 26840 - : : S 2 40
[Salas Value: 2700 - - - - 7.00
[Sales Profit: 26.40 - : : : & 25 40
[Return On Investment (ROIE —t0000% - - 4400.00%
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That is it for this tutorial. See you in the next one.
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